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A case of technical visual merchandising and smart interactive marketing in
Taipei 101 shopping mall
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Abstract

In the trend of e-commerce, multimedia and interactive technology build a smart field to enhance the
consumer experience in entity retail channels, so that transfer the traditional retail channels to muti-function
channels to drive the crowd. This case describes how Taipei 101 shopping center using the AR cross-screen
interaction, multi-screen and other high-end hardware and software integration technology to create field
marketing features, so that consumers feel the shock of science and technology as well as the Internet of things
interactive fun, and guide consumers from the phone to the counter.

This case has analysis the elements of the smart technology and field marketing activities to provide
marketing information to the stores in the field. Taipei 101 has successfully built large-scale department stores
into intelligent retail fields. The experience can provide the transformation and upgrading of large-scale domestic
retailers the reference.

Keywords: Smart field, Internet of Things, 020, department store.
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