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A Study on the Influence of the Recruitment Strategy of the Army on the
Willingness of the Senior Middle School Students - Taking the Perceived
Risk and the Perceived Value as the Evaluation Factor
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Abstract

In recent years, the state is promoting the recruitment policy. The national army recruitment is currently at the
time of the transition period, recruiting volunteer soldiers becoming an important task of the army. How to fight
for talents to join the army becoming the first job. However, due to the annual demand of military officers
supplement of more than 10,000 people, the Ministry of Defense, although established the specialized agencies
for national army recruitement, and through the specialized agencies integrate the army recruiting resources,
government civil and organizational strength, strong marketing and promotion, publicity Army in the
recruitment of soldiers’ results are not very good. Therefore, this study attempts to explore the issue of
recruitment of national army, the current recruitment strategy on the military recruitment and those factors which
will affect people's military decision-making and willingness. And the high school graduates are the focus of the
recruiting of the national army in recent years. Therefore, this study aims at the high school vocational students,
through the perceived value, perceived risk and other assessment factors, through the questionnaire survey to
analyze their willingness and influence factors. To verify the key factors and problems, hoping to assist the
national army recruitment, so that young people are more willing to join the ranks of the national army as the
goal.
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