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The effect of internet marketing on guesthouse operation
performance - A case study
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Abstract

Due to the economic development and the improvement of holidays, tourism industry in Taiwan
benefited greatly from the wave of leisure tourism. Facilitated by the tourist doubling plan of the
Government, foreign tourists has increased significantly, creating the accommodation industry has been
flourishing. Compared to the general hotels, the guesthouses’ resource in size, finance and reputation
is relatively weak. Fortunately, internet marketing provides new and low-cost marketing
communication tools for small guesthouses. Applying a case study, this paper focuses on the effect of
internet marketing on a guesthouse’s operation performance in Yilan, to explore whether the integration
of activities and internet marketing tools, such as the official website, FB social media, blog and

forums, is helpful to a small business.
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