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Using the virtual community to promote marketing - A Case Study in
Chun-1 Health Hotpot
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Abstract

With economic progress and enhance the standard of living, health care concept increasingly being
people's attention. Healthy eating is gradually increased in recent years, which because of its unique taste
and health Hotpot, and because of the physiological function of the human body has a remarkable, but by
the world's attention. Today the Internet has become an indispensable tool for human life, progress and
growing online population of Internet technology, online shopping has become a trend seems, so
businesses set up virtual shop on the Internet, into a modern one marketing model. Thus changing the
traditional consumer habits, also changed the rules of supply chain businesses. Whether from the
perspective of consumers or businesses engaged in e-commerce on the Internet relations are inseparable.
In this study, online shopping marketing mode, set up a website to as a basis point, which extends to all
communities such as Facebook (Facebook), blogs, etc., will establish a number of communities to as a
conduit of foreign marketing .
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